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Pandu Murti Mahardika. 2014. Pengantar karya Tugas Akhir ini berjudul 
Perancangan Visual Branding dan Promosi Event Budaya Larung Ageng Sebagai 
Objek Wisata Ritual di Pantai Sembukan Paranggupito Wonogiri. Perancangan ini 
dibuat karena eksistensi Event Larung Ageng Pantai Sembukan belum banyak 
diketahui oleh masyarakat dan wisatawan. Pemerintah Daerah hanya 
mempromosikan Event ini melalui website saja, padahal Event ini sangat menarik 
karena merupakan perpaduan wisata budaya dan keindahan alam. Dengan adanya 
perancangan visual branding dan promosi diharapkan Event Larung Ageng dapat 
dikenal oleh masyarakat luas. Dalam perancangan ini melalui beberapa tahap, 
dimulai dari mengidentifikasi data, penentuan target audience hingga penentuan 
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Pandu Murti Mahardika. 2014. Introduction to the work of this final 
project entitled Design Visual Branding and Promotion of Cultural Events 
Attractions Larung Ageng As Sembukan Beach Paranggupito Ritual in Winton. 
This design was made because of the existence of Events float Ageng Sembukan 
Beach yet little known by the public and tourists. Local Government only promote 
this Event through the website, even though this Event is very interesting because 
it is a blend of cultural and natural beauty. With the visual design branding and 
promotion is expected Event Ageng float can be known by the public. In this 
scheme through several stages, starting from identifying the data, the 
determination of the target audience to determine visual media branding and 
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